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{Text books, Print Materials, Video projector, PowerPoint, White board

10,99 61 il (So) ogni
(M)QW)‘S;;S;”A}T— (20,3 Y2) jy8e loj )0 sy0 o 055, 5 (oS (slo codlsd ploml - (o j0 Vo) (WS o Jld oS Lo -

L)‘“‘“’)" 56‘ 4.L>J.A 6L® 05‘4)‘ )| ool.u»‘bw)o 6‘ 4.1>).4 ‘SyLa))‘— M.A.m‘y r:l?u‘ w)x5‘5“ula Lng 09“’)‘ Q)“‘" &ASBdVJj“S«AM <5’L“‘“’))
(35wl elnil las 059 5 (5 53] S5 )0 Sl (2l = 95 (oo Dpge (DS

:(M' 9 W)lé) odlaiw! 9490 &u&

1. Glanz K, Rimer B K, Viswanath K. Health behavior: theory, research, and practice, John Wiley & Sons. Last edition.

2. Green L W, Kreuter M W. Health Program Planning: An Educational and Ecological Approach.

3. Clemente R, Salazar L F, Crosby R A. Health behavior theory for public health: principles, foundations, and applications.
Jones & Bartlett Learning

4. U.S. Department of Health and Human Services. Planned Approach to Community Health: Guide for the Local
Coordinator. Atlanta, GA: U.S. Department of Health and Human Services, Department of Health and Human Services,
Centers for Disease Control and Prevention National Center for Chronic Disease Prevention and Health Promotion.

5. Hong Cheng, Philip Kotler, Nancy R. Lee. Social marketing for public health: global trends and success stories. Jones
and Bartlett Publishers. Last edition.

6. DiClemente R J, Crosby R A, Kegler M C. Emerging theories in health promotion practice and research: strategies for

improving public health. John Wiley & Sons. Last edition.




